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Presenter
Presentation Notes
Thank you for the opportunity to once again provide an update on the international travel market at today’s gathering of my friends here at the Shop America Alliance, with a focus on our office's international travel forecast update.
[MOUSE CLICK]
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Presenter
Presentation Notes
Before we see where visitor volume is heading, let’s revisit where we’ve been....and where we are.  
 
Here are the ranking and volumes for the top 21 countries at the end of 2018.  Countries on the right are sorted in descending order by 2018 volume.  Green text means a volume increase in 2018 versus 2017... red means a decline.  The black numbers in parentheses reflects the change in ranking upward or downward.

From this, you can see Canada and Mexico still dominate the overall numbers.  Mexico was poised to equal and perhaps surpass Canada as 2016 was nearing a close, but a reversal in trends for both countries in 2017 and continued trends in 2018 enabled Canada to hold on to the #1 market position by a comfortable margin.
 
Also from this you can see several ranking changes in this top origin list.
And already, you can see that performances in 2018 were mixed.



Visitor Volume Percent Change 2017 to 2018
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Presenter
Presentation Notes
Here is volume performance in 2018 versus 2017 based on PERCENT CHANGE.  Red is negative, green is positive.  Greens outnumber reds 15 to 6.  Brazil, Colombia, and Ireland had the highest growth rates.  NTTO expected good growth, but all three exceeded expectations.  China and South Korea had the largest rates of decline, both not expected.



Visitor Volume Change 2017 to 2018
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Presenter
Presentation Notes
Slide 3 was PERCENT change.  Here’s the more important impact...the volume CHANGE.  This perspective enables us to better see which countries contributed to the overall volume growth and which ones were drags on that growth. Canada's and Mexico's large volume base coupled with similar modest growth easily produced the largest and second largest growth, respectively.  
 
For all other top origin countries, volume changes were small individually, but often represented reversals in performance versus 2017, and collectively added up to half-a-million additional visitors versus 2017.



Visitor Spending 2018 (or 2017)
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Visitor Spending Percent Change 2017 to 2018
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Presenter
Presentation Notes
This slide shows the PERCENT CHANGE in spending by the same lineup of countries as in slide 5.  Countries with increases in spending from 2017 to 2018 outnumbered those with decreases 13-to-8.

Performances generally follow the visitor volume changes in direction and magnitude, but not perfectly due to changes in per-visitor spending, and/or differences in changes in currency exchange rates.



Visitor Spending Change 2017 to 2018
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Presenter
Presentation Notes
And here is the actual change in spending from 2017 to 2018.  India, China, Canada, and South Korea's increases accounted for the bulk of the overall $4.2 billion increase.
 
Unlike volume, travel export data are not available on a monthly basis at the individual country level.  The Bureau of Economic Analysis released these preliminary 2018 estimates in late March 2019, with revisions expected this month and again in October 2019.



U.S. Visitor and Spending Trends
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Presenter
Presentation Notes
Putting volume and spending together, we see they trend largely the same in direction going back to 1999, the start of the BEA revised travel export series.  The differences in scales – 80 million for visitor volume and $280 billion for exports – makes it look like they also move identically in magnitude all the time, but that is not the case.  
 
The ratio of BEA spending to total visitors has increased from 24 hundred dollars to 32 hundred dollars over this time period.



U.S. Visitor and Spending Top Tens

(millions / Sbillions)

2018 Record 2018 Record

Arrivals 18/17 Year Spending 18/17 Year

(millions) (billions)
Canada 20.21 4.9% 2013 China $36.35 3.0% 2018
Mexico 17.82 3.9% 2016 Mexico $21.12 1.2% 2018
United Kingdom  4.48 3.9% 2015 Canada §22.11 3.5% 2013
Japan 3.60 -2.8% 1997 Japan §15.97 -4.0% 2000
China 3.17 -5.7% 2017 United Kingdom S$15.67 0.5% 2015
South Korea 2.33 -5.3% 2017 India §15.78 7.4% 2018
Brazil 1.91 15.5% 2014 Brazil S11.50 0.2% 2014
Germany 2.08 -0.9% 2015 South Korea $11.04 8.8% 2018
France 1.67 6.0% 2018 Australia $8.40 -0.9% 2015
India 1.29 7.2% 2018 Germany $8.34 1.1% 2015
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Presenter
Presentation Notes
Here is a comparison of the top ten visitor volume origin markets and the top ten spending, or travel exports, markets.  
 
Country rankings differ depending on visitor volume or travel export, but the country list here is the same -- except France is in the volume list but not the export list, and Australia is in the spending list, but is not in the volume list.



Top Ten Country Rankings of Global
ViSitorS and RECEiptS (excludes passenger fare exports) (millions / Sbillions)

Destination 2017 World Destination 2017 World
Rank Country Receipts Share |Rank  Country Visitors Share
(Sbil) (%) (mil) (%)
All Countries $1,340 All Countries 1,329
1 United States S§211 15.7% 1 France 86.9 6.5%
2 Spain S68  5.1% 2 Spain 81.9 6.2%
3 France S61  4.5% 3 United States 76.9 5.8%
4 Thailand S58  4.3% 4 China 60.7 4.6%
5 United Kingdom S49  3.7% 5 ltaly 58.3 4.4%
6 ltaly S44 3.3% 6 Mexico 39.3 3.0%
7 Australia S42 3.1% 7 United Kingdom 37.7 2.8%
8 Germany S40 3.0% 8 Turkey 37.6 2.8%
9 Macau (SAR) S36  2.7% 9 Germany 37.5 2.8%
10 Japan S34 2.5% 10 Thailand 35.4 2.7%
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Presenter
Presentation Notes
Here's another top ten visitor volume and spending chart, but in this case we see the country DESTINATION rankings and metrics based on data collected by the United Nations World Tourism Organization as provided by each country.  The most recent data we’ve got is for 2017.  Travel receipts EXclude passenger fare exports, which is not collected by the UNWTO because many countries have nationalized airlines for which airline metrics are less useful or are not available.  

Keep in mind that countries count visitors differently, so direct comparisons between countries is full of challenges.  For example, the United States counts students as visitors ... India does not.  India counts foreign nationals residing abroad as visitors when they visit home ... the U.S. does not.
 
The United States is the top country for travel exports excluding passenger fares, and exports are three times larger than number two Spain.
The United States is third-ranked in terms of visitor volume, having dropped to number three in 2017.  Based on 2018 year-to-date metrics for both countries, Spain and the U.S. should have similar volumes for 2018 after the count is finalized.  Final ranking is... "too close to call"...
 
As I mentioned, the receipts numbers and rankings do not include passenger fare exports.  The U.S. airline industry is so large, that if it were a country, it would be tied with Germany for eighth place in these rankings.



"W The NTTO Travel Forecast Update

2018 Fall Forecast (October 2018)
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Presenter
Presentation Notes
Ok, now let's turn our attention to our office's international travel forecast update.
 
First, let me be a bit of forecast tease and give you a quick overview of the forecast program.

The NTTO Travel Forecast is prepared by research staff in the Department of Commerce/National Travel and Tourism Office using economic, demographic, and social factors, historical visitation trends, input from the DOC Global Markets staff abroad, and numerous other sources.  The forecast is updated in the fall each year. 
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The NTTO Travel Forecast Update

2018 Fall Forecast (October 2018)
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Forecast of International Travelers to the United States by Top Origin Countries

Estimates in thousands

Rank Visitor % % % % % % % %
Order Origin Actual Change |Forecast Change|Forecast Change| Forecast Change | Forecast Change| Forecast Change| Forecast Change || Change Change CAGR
2017 Country [ 2017 17/16 [ 2018  18/17 | 2019 19/18 [ 2020 20/19 | 2021  21/20 [ 2022 22721 [ 2023  23/22 || 23/17 23717 23/17
Grand Total 76,941 0.7% | 81,317 5.7% | 83,897 3.2%| 86,135 2.7% | 88,952 33%| 92,117 3.6% | 95,516 3.7% || 18,574 24% 3.7%
1 Canada 20,212 5%| 21,021 4% | 21,862 4% | 22,299 2% | 22,968 3% | 23,657 3% | 24,603 4% 4,391 22% 3.3%
2 Mexico 17,824 -6%| 19,428 9%| 20,010 3%| 20,611 3% | 21,229 3% | 22,078 4% | 22,961 4% 5,138 29% 4.3%
Overseas 38,906 2% | 40,869 5% | 42,025 2.8%| 43,225 2.9% | 44,755 3.5% | 46,382 3.6% | 47,951 3.4% 9,046 23% 3.5%
3 United Kingdom 4,483 2%| 4,662 4%| 4,755 2% 4,945 4% 5,143 4% 5,298 3% 5,404 2% 921 21%  3.2%
4 Japan 3,596 -0%| 3,488 -3%| 3,523 1% 3,558 1% 3,593 1% 3,629 1% 3,702 2% 106 3% 0.5%
5 China 3,174 4%| 3,237 2%| 3,302 2% 3,401 3% 3,571 5% 3,821 7% 4,127 8% 953 30% 4.5%
6 South Korea 2,335 18%| 2,335 0%| 2,452 5% 2,550 4% 2,626 3% 2,705 3% 2,786 3% 451 19% 3.0%
7 Germany 2,080 2%| 2,143 3%| 2,186 2% 2,208 1% 2,230 1% 2,252 1% 2,297 2% 217 10% 1.7%
8 Brazil 1,912 11%| 2,065 8%| 2,107 2% 2,149 2% 2,213 3% 2,324 5% 2,463 6% 551 29% 4.3%
9 France 1,668 2% 1,801 8% 1,873 1% 1,929 3% 1,987 3% 2,027 2% 2,067 2% 400 24%  3.6%
10 Australia 1,324 -2% 1,363 3% 1,391 2% 1,405 1% 1,447 3% 1,519 5% 1,610 6% 287 22% 3.3%
11 India 1,285 7%| 1,414 10%| 1,485 5% 1,574 6% 1,668 6% 1,768 6% 1,874 6% 589 46% 6.5%
12 Italy 1,032 4% | 1,063 3%| 1,116 5% 1,139 2% 1,173 3% 1,196 2% 1,220 2% 188 18% 2.8%
13 Argentina 1,018 10% 1,059 4% 1,091 3% 1,112 2% 1,146 3% 1,192 4% 1,251 5% 233 23% 3.5%
14 Colombia 842 -1% 926 10% 982 6% 1,031 5% 1,072 4% 1,104 3% 1,137 3% 295 35% 5.1%
15 Spain 827 2% 852 3% 886 4% 903 2% 921 2% 931 1% 940 1% 113 14%  2.2%
16 Netherlands 701 4% 729 4% 751 3% 766 2% 781 2% 797 2% 821 3% 120 17% 2.7%
17 Sweden 522 -7% 517 -1% 522 1% 533 2% 549 3% 560 2% 571 2% 49 9% 1.5%
18 Venezuela 500 -15% 500 0% 490 -2% 485 -1% 485 0% 485 0% 480 -1% -20 -4%  -0.7%
19 Ireland 484 9% 551 14% 590 7% 619 5% 644 4% 664 3% 683 3% 200 41%  5.9%
20 Taiwan 475 2% 489 3% 499 2% 509 2% 524 3% 540 3% 556 3% 81 17% 2.7%
21 Switzerland 441 -6% 455 3% 464 2% 478 3% 492 3% 507 3% 522 3% 81 18% 2.8%
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Presenter
Presentation Notes
There’s a lot of great information on this one slide, <<of which you should have a copy in your hands>>.  It can also be downloaded as a PDF from our website, so let me walk you through what’s here, then we’ll focus on the findings.



Forecast of Internat

Estimates in thousands

Rank Visitor
Order Origin
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Presenter
Presentation Notes
The NTTO team prepares change metrics for each of the top 21 origin markets for each year of the forecast.  We forecast the top 21 because #20 and #21 swap places regularly.  These 21 markets account for 87% percent of total visitor volume.  Estimates for all other countries are computed from a simple trend function in a spreadsheet.  
 
Volumes are computed from these change metrics, and world region, overseas and total estimates are the sums of the corresponding countries.  Countries are sorted here by their actual 2017 volume ranking, which was the most recent data available at the time the forecast was produced.



The NTTO Travel Forecast Update

2018 Fall Forecast (October 2018)

Forecast of International Travelers to the United States by Top Origin Countries
Estimates in thousands

Rank Visitor % % % % % % % %
Order Origin Actual ChangeflForecast Change|Forecast Change | Forecast Change | Forecast Change | Forecast Change | Forecast Change ||| Change Change CAGR
2017 Country 2017 17/16 | 2018 18/17 [ 2019 19/18 [ 2020 20/19 [ 2021  21/20 [ 2022 22/21 | 2023  23/22 | 23/17 23/17 23/17
T X 1
% % % %

% %
Forecast Change |Forecast Change | Forecast Change| Forecast Change| Forecast Change| Forecast Chang

- 2018 18/17 | 2019 19/18 2020 20/19 2021 21/20

2022 22/21 2023 23/22

National Travel and Tourism Office, International Trade Administration, U.S. Department of Commerce
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Presenter
Presentation Notes
This new forecast is for 2018 through 2023.  2018 is a forecast because we had data only through March at the time the forecast was produced.  2023 is the end period, because we rely heavily on International Monetary Fund county-level data, and their 2018 Fall forecast goes through 2023.
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921 21%  3.2% %
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Presenter
Presentation Notes
Useful change metrics on the right include actual volume change for 2023 versus 2017, the corresponding overall change rate, and the compounded annual growth rates.  Negative rates are shown in red.



The NTTO Travel Forecast Update

2018 Fall Forecast (October 2018)
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Forecast of International Travelers to the United States by Top Origin Countries
Estimates in thousands

Rank Visitor % % % % % % % %
Order Origin Actual Change |Forecast Change|Forecast Change| Forecast Change | Forecast Change| Forecast Change| Forecast Change || Change Change CAGR
2017 Country [ 2017 17/16 [ 2018  18/17 | 2019 19/18 [ 2020 20/19 | 2021  21/20 [ 2022 22721 [ 2023  23/22 || 23/17 23717 23/17
Grand Total 76,941 0.7% | 81,317 5.7% 3.2%| 86,135 2.7% | 88,952 33%| 92,117 3.6% | 95,516 3.7% || 18,574 24% 3.7%
1 Canada 20,212 5% | ®1,021 4%| 21,862 2% | 22,968 3% | 23,657 3% | 24,603 4% 4,391 22% 3.3%
2 Mexico 17,824 -6% ,428 9%| 20,010 3%| 20,61 21,229 3% | 22,078 4% | 22,961 4% 5,138 29% 4.3%
Overseas 38,906 2% 69 5% | 42,025 2.8%| 43,225 . 3.5% | 46,382 3.6% | 47,951 3.4% 9,046 23% 3.5%
3 United Kingdom 4,483 -2% 4% 5,298 3% 5,404 2% 921 21% 3.2%
4 Japan 3,596 -0% 1% 3,629 1% 3,702 2% 106 3% 0.5%
5 China 3174 4% FO reca St Ch an g e s%| 381  7%| 4127  8%|| 953  30% 45%
6 South Korea 2,335 18% 3% 2,705 3% 2,786 3% 451 19% 3.0%
7 Germany 2,080 2% 1% 2,252 1% 2,297 2% 217 10% 1.7%
8 Brazil 1,912 11% 2 0 1 8 1 8 / 1 7 3%| 2,324 5%| 2,463 6% 551 29%  4.3%
9 France 1,668 2% 3% 2,027 2% 2,067 2% 400 24%  3.6%
10 Australia 1,324 -2% 3% 1,519 5% 1,610 6% 287 22%  3.3%
11 India 1,285 7% (1) 6% 1,768 6% 1,874 6% 589 46% 6.5%
12 Italy 1,032 1% 8 1’ 3 1 7 5 ° 7 /O 3% 1,196 2% 1,220 2% 188 18% 2.8%
13 Argentina 1,018 10% 3% 1,192 4% 1,251 5% 233 23% 3.5%
14 Colombia 842 -1% 926 10% 982 6% 1,031 5% 1,072 4% 1,104 3% 1,137 3% 295 35% 5.1%
15 Spain 827 2% 852 3% 886 4% 903 2% 921 2% 931 1% 940 1% 113 14%  2.2%
16 Netherlands 701 4% 729 4% 751 3% 766 2% 781 2% 797 2% 821 3% 120 17% 2.7%
17 Sweden 522 -7% 517 -1% 522 1% 533 2% 549 3% 560 2% 571 2% 49 9% 1.5%
18 Venezuela 500 -15% 500 0% 490 -2% 485 -1% 485 0% 485 0% 480 -1% -20 -4% -0.7%
19 Ireland 484 9% 551 14% 590 7% 619 5% 644 4% 664 3% 683 3% 200 41%  5.9%
20 Taiwan 475 2% 489 3% 499 2% 509 2% 524 3% 540 3% 556 3% 81 17% 2.7%
21 Switzerland 441 -6% 455 3% 464 2% 478 3% 492 3% 507 3% 522 3% 81 18% 2.8%
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Presentation Notes
Alright, so what do we have here?
 
First, 2018 was expected to end up almost six percent by the time we had December data…in late spring 2019.  Growth contributions come from each of these top countries except Japan and Sweden. 
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The NTTO Travel Forecast Update

2018 Fall Forecast (October 2018)

Forecast of International Travelers to the United States by Top Origin Countries

Estimates in thousands

Rank Visitor % % % % % % % %
Order Origin Actual Change |Forecast Change|Forecast Change| Forecast Change | Forecast Change| Forecast Change| Forecast Change || Change Change CAGR
2017 Country [ 2017 17/16 [ 2018  18/17 | 2019 19/18 [ 2020 20/19 | 2021  21/20 [ 2022 22721 [ 2023  23/22 || 23/17 23717 23/17
Grand Total 76,941 0.7% | 81,317 5.7% | 83,89 3.2%| 86,135 2.7% | 88,952 33%| 92,117 3.6% | 95,516 3.7% || 18,574 24% 3.7%
1 Canada 20,212 5% 4% | 21,862 4% | 22,299 2% | 22,968 3% | 23,657 3% | 24,603 4% 4,38 22% 3.3%
2 Mexico 17,824 -0% | 19,428 9%| 20,010 3%| 20,611 3% | 21,229 3% | 22,078 4% | 22,961 4% 5,138 9% 4.3%
Overseas 8,906 2% | 40,869 5% | 42,025 2.8% | 43,225 2.9% | 44,755 3.5% | 46,382 3.6% | 47,951 3.4% 9,046 2 3.5%
3 A&Eﬂ‘m 4,483 -2%] 4,662 4%]| 4,755 2% 4,945 4% 5143 4% 5,298 3% 5404 2% 921 21% R %

2019

19/18

Forecast Change
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Forecast Change
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Forecast Change
2023 23/22
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y 1o
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3.2%
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=270 ;00 0 o)
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" o
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o
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3% 295 35% 5.1%
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3% 120 17%  2.7%
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3% 200 41%  5.9%
3% 81 17% 2.7%
3% 81 18%  2.8%
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Presentation Notes
Second, growth rates for 2019 through 2023 are lower--between plus 2.7 percent and plus 3.7 percent, thus are also in line with UNWTO forecasts -- both from their 2010-2030 forecast publication, and from the latest information they have published for 2019.  We'll get to that in just a minute.  This alignment with UNWTO is not intentional but rather coincidental, and I share it with you here just for perspective.
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Forecast of International Travelers to the United States by Top Origin Countries

Estimates in thousands

Rank Visitor % % % % % % % %
Order Origin Actual Change |Forecast Change |Forecast Change | Forecast Change| Forecast Change| Forecast Change| Forecast Change|| Change Change CAGR
2017 Country [ 2017 17/16 [ 2018 18/17 [ 2019 19/18 [ 2020 20/19 [ 2021 21720 [ 2022 22721 [ 2023 23722 || 23/17 23/17 23/17
Grand Total 76,941 0.7% | 81,317 5.7% | 83,897 3.2%| 86,135 2.7% | 88,952 33%| 92,117 3.6%| 95,516 3.7% || 18,574 24% 3.7%
1 Canada 20,212 5% | 21,021 4% | 21,862 4% | 22,299 2%| 22,968 3%| 23,657 3%| 24,603 4% || 4,391 22% 3.3%
2 Mexico 17,824 -6% | 19,428 9% | 20,010 3%| 20,611 3%| 21,229 3%| 22,078 4% | 22,961 4% 5,138 29% 4.3%
Overseas 38,906 2% | 40,869 5% | 42,025 2.8% | 43,225 2.9% | 44,755 3.5%| 46,382 3.6%| 47,951 3.4% 9,046 23% 3.5%
3 United Kingdom 4,483 -2%| 4,662 4% | 4,755 2% 4,945 4% 5,143 4% 5,298 3% 5,404 2% 921 21% 3.2%
4 Japan 3,596 -0%| 3,488 -3%| 3,523 1% 3,558 1% 3,593 1% 3,629 1% 3,702 2% 106 3% 0.5%
5 China 3,174 4% | 3,237 2% | 3,302 2% 3,401 3% 3,571 5% 3,821 7% 4,127 8% 953 30% 4.5%
6 South Korea 2,335 18%| 2,335 0%| 2,452 5% 2,550 4% 2,626 3% 2,705 3% 2,786 3% 451 19% 3.0%
7 Germany 2,080 2% | 2,143 3%| 2,186 2% 2,208 1% 2,230 1% 2,252 1% 2,297 2% 217 10% 1.7%
8 Brazil 1,912 11%| 2,065 8% | 2,107 2% 2,149 2% 2,213 3% 2,324 5% 2,463 6% 551 29% 4.3%
9 France 1,668 2% 1,801 8% 1,873 4% 1,929 3% 1,987 3% 2,027 2% 2,067 2% 400 24% 3.6%
10 Australia 1,324 -2% 1,363 3% 1,391 2% 1,405 1% 1,447 3% 1,519 5% 1,610 6% 287 22% 3.3%
11 India 1,285 7%| 1,414 10%| 1,485 5% 1,574 6% 1,668 6% 1,768 6% 1,874 6% 589 46% 6.5%
12 Italy 1,032 4%| 1,063 3%| 1,116 5% 1,139 2% 1,173 3% 1,196 2% 1,220 2% 188 18% 2.8%
13 Argentina 1,018 10%| 1,059 4%| 1,091 3% 1,112 2% 1,146 3% 1,192 4% 1,251 5% 233 23%  3.5%
14 Colombia 842 -1% 926 10% 982 6% 1,031 5% 1,072 4% 1,104 3% 1,137 3% 295 35% 5.1%
15 Spain 827 2% 852 3% 886 4% 903 2% 921 2% 931 1% 940 1% 113 14% 2.2%
16 Netherlands 701 4% 729 4% 751 3% 766 2% 781 2% 797 2% 821 3% 120 17% 2.7%
17 Sweden 522 -7% 517 -1% 522 1% 533 2% 549 3% 560 2% 571 2% 49 9% 1.5%
18 Venezuela 500 -15% 500 0% 490 -2% 485 -1% 485 0% 485 0% 480 -1% I -20 -4% -0.7%
19 Ireland 484 9% 551 14% 590 7% 619 5% 644 4% 664 3% 683 3% 200 41% 5.9%
20 Taiwan 475 2% 489 3% 499 2% 509 2% 524 3% 540 3% 556 3% 81 17% 2.7%
21 Switzerland 441 -6% 455 3% 464 2% 478 3% 492 3% 507 3% 522 3% 81 18% 2.8%
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Third, all countries are expected to continue to grow or resume a growth mode for each year … except for Venezuela, which we expect to continue to struggle.  



@ WT OF ¢,
S o,

%,
<,
ko)
m
*
<
&
&

The NTTO Travel Forecast Update

2018 Fall Forecast (October 2018)

&
&
Q
*
=
%,

>
0

S
Srargs of

Forecast of International Travelers to the United States by Top Origin Countries

Estimates in thousands

Rank Visitor % % % % % % % %
Order Origin Actual Change |Forecast Change|Forecast Change| Forecast Change | Forecast Change| Forecast Change| Forecast Change || Change Change CAGR
2017 Country [ 2017 17/16 [ 2018  18/17 | 2019 19/18 [ 2020 20/19 | 2021  21/20 [ 2022 22721 [ 2023  23/22 || 23/17 23/17 23/17
Grand Total 76,941 0.7% | 81,317 5.7% | 83,897 3.2%| 86,135 2.7% | 88,952 33%| 92,117 3.6% | 95,516 3.7% || 18,574 24% 3.7%
1 Canada 20,212 5%| 21,021 4% | 21,862 4% | 22,299 2% | 22,968 3% | 23,657 3% | 24,603 4% 4,391 22% 3.3%
2 Mexico 17,824 -6%| 19,428 9%| 20,010 3%| 20,611 3% | 21,229 3% | 22,078 4% | 22,961 1% 5,138 29% 4.3%
Overseas 38,906 2% | 40,869 5% | 42,025 2.8%| 43,225 2.9% | 44,755 3.5% | 46,382 3.6% | 47,951 3.4% 9,046 23% 3.5%
3 United Kingdom 4,483 -2%| 4,662 4%| 4,755 2% 4,945 4% 5,143 4% 5,298 3% 5,404 2% 921 21%  3.2%
4 Japan 3,596 -0%| 3,488 -3%| 3,523 1% 3,558 1% 3,593 1% 3,629 1% 3,702 2% 106 3% 0.5%
5 China 3,174 4%| 3,237 2%| 3,302 2% 3,401 3% 3,571 5% 3,821 7% 4,127 8% 953 30% 4.5%
6 South Korea 2,335 18%| 2,335 0%| 2,452 5% 2,550 4% 2,626 3% 2,705 3% 2,786 3% 451 19% 3.0%
7 Germany 2,080 2%| 2,143 3%| 2,186 2% 2,208 1% 2,230 1% 2,252 1% 2,297 2% 217 10% 1.7%
8 Brazil 1,912 11%| 2,065 8%| 2,107 2% 2,149 2% 2,213 3% 2,324 5% 2,463 6% 551 29% 4.3%
9 France 1,668 2% 1,801 8% 1,873 4% 1,929 3% 1,987 3% 2,027 2% 2,067 2% 400 24% 3.6%
10 Australia 1,324 -2% 1,363 3% 1,391 2% 1,405 1% 1,447 3% 1,519 5% 1,610 6% 287 22% 3.3%
11 India 1,285 7%| 1,414 10%| 1,485 5% 1,574 6% 1,668 6% 1,768 6% 1,874 6% 589 46% 6.5%
12 Italy 1,032 4% | 1,063 3%| 1,116 5% 1,139 2% 1,173 3% 1,196 2% 1,220 2% 188 18% 2.8%
13 Argentina 1,018 10% 1,059 4% 1,091 3% 1,112 2% 1,146 3% 1,192 4% 1,251 5% 233 23%  3.5%
14 Colombia 842 -1% 926 10% 982 6% 1,031 5% 1,072 1% 1,104 3% 1,137 3% 295 35% 5.1%
15 Spain 827 2% 852 3% 886 4% 903 2% 921 2% 931 1% 940 1% 113 14%  2.2%
16 Netherlands 701 4% 729 4% 751 3% 766 2% 781 2% 797 2% 821 3% 120 17% 2.7%
17 Sweden 522 -7% 517 -1% 522 1% 533 2% 549 3% 560 2% 571 2% 49 9% 1.5%
18 Venezuela 500 -15% 500 0% 490 -2% 485 -1% 485 0% 485 0% 480 -1% -20 -4%  -0.7%
19 Ireland 484 9% 551 14% 590 7% 619 5% 644 4% 664 3% 683 3% 200 41% 5.9%
20 Taiwan 475 2% 489 3% 499 2% 509 2% 524 3% 540 3% 556 3% 81 17% 2.7%
21 Switzerland 441 -6% 455 3% 464 2% 478 3% 492 3% 507 3% 522 3% 81 18% 2.8%
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Fourth, growth RATES are led by India (+46%), Ireland (+41%), Colombia (+35%), China (+30%), and Brazil (+29%).  Compound Average Growth Rates, or CAGR, are correspondingly the highest, too.
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Forecast of International Travelers to the United States by Top Origin Countries

Estimates in thousands

Rank Visitor % % % % % % % %
Order Origin Actual Change |Forecast Change|Forecast Change| Forecast Change | Forecast Change| Forecast Change| Forecast Change || Change Change CAGR
2017 Country [ 2017 17/16 [ 2018  18/17 | 2019 19/18 [ 2020 20/19 | 2021  21/20 [ 2022 22721 [ 2023  23/22 || 23/17 23717 23/17
Grand Total 76,941 0.7% | 81,317 5.7% | 83,897 3.2%| 86,135 2.7% | 88,952 33%| 92,117 3.6% | 95,516 3.7% || 18,574 24% 3.7%
1 Canada 20,212 5% | 21,021 4% | 21,862 4% | 22,299 2% | 22,968 3% | 23,657 3% | 24,603 4% 4,391 22% 3.3%
2 Mexico 17,824 -6%| 19,428 9%| 20,010 3%| 20,611 3% | 21,229 3% | 22,078 4% | 22,961 4% 5,138 29% 4.3%
Overseas 38,906 2% | 40,869 5% | 42,025 2.8% | 43,225 2.9% | 44,755 3.5% | 46,382 3.6% | 47,951 3.4% 9,046 23% 3.5%
3 United Kingdom 4,483 2%| 4,662 4%| 4,755 2% 4,945 4% 5,143 4% 5,298 3% 5,404 2% 921 21% 3.2%
4 Japan 3,596 -0%| 3,488 -3%| 3,523 1% 3,558 1% 3,593 1% 3,629 1% 3,702 2% 106 3% 0.5%
5 China 3,174 4%| 3,237 2%| 3,302 2% 3,401 3% 3,571 5% 3,821 7% 4,127 8% 953 30% 4.5%
6 South Korea 2,335 18%| 2,335 0%| 2,452 5% 2,550 4% 2,626 3% 2,705 3% 2,786 3% 451 19% 3.0%
7 Germany 2,080 2%| 2,143 3%| 2,186 2% 2,208 1% 2,230 1% 2,252 1% 2,297 2% 217 10% 1.7%
8 Brazil 1,912 11%| 2,065 8%| 2,107 2% 2,149 2% 2,213 3% 2,324 5% 2,463 6% 551 29% 4.3%
9 France 1,668 2% 1,801 8% 1,873 1% 1,929 3% 1,987 3% 2,027 2% 2,067 2% 400 24%  3.6%
10 Australia 1,324 -2% 1,363 3% 1,391 2% 1,405 1% 1,447 3% 1,519 5% 1,610 6% 287 22% 3.3%
11 India 1,285 7%| 1,414 10%| 1,485 5% 1,574 6% 1,668 6% 1,768 6% 1,874 6% 589 46%  6.5%
12 Italy 1,032 4% | 1,063 3%| 1,116 5% 1,139 2% 1,173 3% 1,196 2% 1,220 2% 188 18% 2.8%
13 Argentina 1,018 10% 1,059 4% 1,091 3% 1,112 2% 1,146 3% 1,192 4% 1,251 5% 233 23%  3.5%
14 Colombia 842 -1% 926 10% 982 6% 1,031 5% 1,072 4% 1,104 3% 1,137 3% 295 35% 5.1%
15 Spain 827 2% 852 3% 886 4% 903 2% 921 2% 931 1% 940 1% 113 14%  2.2%
16 Netherlands 701 4% 729 4% 751 3% 766 2% 781 2% 797 2% 821 3% 120 17% 2.7%
17 Sweden 522 -7% 517 -1% 522 1% 533 2% 549 3% 560 2% 571 2% 49 9% 1.5%
18 Venezuela 500 -15% 500 0% 490 -2% 485 -1% 485 0% 485 0% 480 -1% -20 -4% -0.7%
19 Ireland 484 9% 551 14% 590 7% 619 5% 644 4% 664 3% 683 3% 200 41%  5.9%
20 Taiwan 475 2% 489 3% 499 2% 509 2% 524 3% 540 3% 556 3% 81 17% 2.7%
21 Switzerland 441 -6% 455 3% 464 2% 478 3% 492 3% 507 3% 522 3% 81 18% 2.8%
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Presentation Notes
Four countries are expected to account for 61 percent of the projected total volume growth from 2018 through 2023—Mexico, Canada, China, and the United Kingdom. 
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Trends We Watch

Miscellaneous

® UNWTO in/out—Global inbound growth continues, ahead of UNWTO schedule of
declining growth rates to 2030. 2016:+3.6%; 2017: +7.0%; 2018: +5.6%. 2019 forecast is
return to more typical +3% to +4%. Two-year lag in country-level outbound volumes. 2017

total outbound spending (in own country currency) was up for most top USA origin
countries. Similar for 2018YTD

® USA Arrivals—up 0.7% in 2017; Up 3.5% in 2018. Uneven performance across the top
origin markets for both years. 2019 is off to a very uneven start. Overseas up, Canada and
Mexico both down big.

® USA Travel Exports—2018 vs. 2017
+1.7%  Total

+1.8% Receipts

+5.9% Education/Medical/Seasonal Workers
+0.3% Travel Spending (excluding E/M/S)
+1.1% Passenger Fares

® Airline Ca paCity—Most top markets had positive monthly seat changes through
January 2019. Declines for South Korea. Looking forward six months in 2019...India looking
strong. France, Germany, Japan, U.K. are flat to low growth. Declines for South Korea,
China, and Brazil. USA outbound visitor volume was up 9% in 2018, and thus using seats.
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And here are a few specifics of what we monitor and what we see…

… From the United Nations World Tourism Organization in Madrid … global inbound travel volume growth continues, more or less on UNWTO’s schedule of declining growth rates to the year 2030.  This is based on each country reporting its inbound volume to UNWTO.  2016: +3.6%; 2017 +7.0%; 2018 +5.6%.  But note they must be seeing softness as countries report their latest numbers and their respective outlooks for the next few months ... UNWTO expects growth of +3 percent to +4 percent, which is in line with what they would have expected for this time period seven years ago.
… Outbound VOLUMES by country are reported with a two-year lag, but 2018 YTD outbound SPENDING in each country’s own currency — thus removing effects of currency rate changes — is up for all top USA origin countries.
… U.S. Arrivals were up zero-point-seven percent in 2017 and up three point five percent in 2018.  Unlike consistent growth across top markets just a few years ago, performances now are mixed in direction, and uneven in magnitude.  2019 is off to a VERY uneven start for the first two months.  Canada and Mexico are both down eight to 11 percent, while overseas volume is up three percent.  Monthly and year-to-date numbers for March will be meaningless because of the shift in timing of Easter/Passover in 2019.
…Travel Exports were up 1.7 percent in 2018 overall but were flat-- plus zero point three percent -- for the TRAVEL SPENDING category — think hotels, restaurants, and admission tickets — the commissionable product --offsetting increases in the education/ medical/seasonal workers category, and in passenger fares.  Education/Medical/Seasonal Workers has grown to one-fourth of total travel exports.
… the airlines remain optimistic overall about seat capacity to the United States over the first half of 2019, but again, the outlook is mixed and uneven across top markets.  The declines in 2018 and expected continued declines in the first half of 2019 counter the big increases in seat capacity prior to that.



Trends We Watch

continued
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® APIS—a citizenship-based census count of all persons entering the USA via air

regardless of residence or purpose. The non-USA citizen count was consistently up 3.5% to
4.5% throughout 2018. Softer start to 2019. Note: includes U.S. residents returning home.

® BrandUSA—uUsG match of up to $100M capable of being fully funded moving forward
based on ESTA fee collections. Excess of about S50M on 12-month moving sum.

® |IMF country-level forecasts—semi-annual database release. October release
revised suggests first concerns for several years. In IMF words....

The steady expansion under way since mid-2016 continues, with global growth for 2018-19
projected to remain at its 2017 level. At the same time, however, the expansion has become less
balanced and may have peaked in some major economies. Downside risks to global growth have
risen in the past six months and the potential for upside surprises has receded.

® |ndustry newsletters/surveys—we monitor formal and informal survey results.

® U.S. visa issuance—FryY18 (Oct-Sep) U.S. Dept. of State visa issuance down -9%... -21%
over the past three FYs.

® |V|iSC€||ane0us—gasoIine after-tax ‘windfall’ versus several years ago continues. But not
versus two years ago. A lower gasoline price benefits household finances world-wide.
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And here are a few more sources we monitor.
…The Department of Homeland Security’s Advance Passenger Information System program, or APIS — is a citizenship-based census count of all persons entering/departing the U.S. via air regardless of trip purpose or length of stay or residence -- including the U.S. -- or anywhere else. The non-U.S. citizen count entering the United States has been consistently up 3.5% to 4.5% each month for many months.  Growth has softened to start 2019.
… Brand USA’s maximum annual match level of $100 million from the U.S. Government-- per the TPA legislation creating the organization -- is secure from a funding SOURCE perspective based on past and current ESTA fee collection trends.  The 12-month moving sum of collections is about $150 million, or $50 million higher than the maximum match.  This means that this funding level should be able to be maintained for some time even if inbound volumes from visa-waiver countries experience protracted declines.
… However, it should ALSO be noted that Brand USA's funding is only legislatively intact through September 30, 2020.  U.S. Travel and others are currently working with members of Congress to get their funding secured beyond that cut-off date.
…The International Monetary Fund releases a semi-annual country-level forecast of numerous economic and demographic variables.  The October 2018 release also reported mixed revisions, if only slightly, for most countries.  The October 2019 release will be ugly for Argentina, and fugly for Venezuela.
… Here is a quote from their fall 2018 update, which expresses their...hmmm, I guess cautious optimism, broadly speaking. 
… We monitor numerous formal and informal survey results from a vast array of sources.
… For FY2018, the U.S. Dept. of State visa issuance rate was again down 9% and is now down 21% since the peak in FY 2015.  Visa issuance is a leading indicator of future travel, but not a GREAT one, because it's only available to the public in USG fiscal years, and visa validity for all or most visa-requiring countries is ten years for most visa classes, so visa issuance and travel volume aren't correlated as well as you might expect.
… Visa issuance to Chinese citizens was down another 14 percent in FY2018 and was similarly down for both pleasure/business visas and student visas.
… Raise your hand if you think this decline is due to skyrocketing visa refusal rates!  Why do you think that?  Who told you that?
… [WAIT....] Kudos to those who did NOT raise their hands. The decline in visa issuance reflects a decline in DEMAND for visas, NOT an increase in REFUSAL RATES.  
… There are occasionally some miscellaneous game changers — the gasoline after-tax ‘windfall’ is one and continues although it has lessened recently.  In the U.S., the difference between gasoline at $2.25 a gallon and gas at $4.00 a gallon, where it was just a few years ago, amounts to about $1000 EXTRA per household.  And that’s an AFTER-tax level, or the equivalent of a holiday bonus of 2 or 3 percent for the average household.  The gasoline price windfall is world-wide.  The implication here is that ... as travel continues to morph from a luxury to a necessity for an ever-increasing number of households, the travel industry will get its share of this windfall or similar household income windfalls.



International Hotel-Motel Room Nights

(millions) assumes 1 room/party

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Overseas 99 104 95 111 122 136 152 154 170 179 174
Canada 19 21 20 25 27 39 26 32 31 29 30
China 3 2 3 5 5 9 11 17 20 22 21
U.K. 16 17 15 15 15 16 16 18 21 22 19
India 7 7 6 7 7 8 11 10 9 13 12
Japan 9 9 8 11 9 10 10 10 10 10 10
German 7 9 7 8 9 9 9 10 11 11 9
Brazil 3 4 5 6 9 9 11 10 8
South Korea 3 3 3 5 6 5 6 6 8
France 4 5 4 5 6 7 8 7 8
Australia 4 5 4 6 7 7 9 9 10 10 8
Mexico (air) 5 4 5 5 6 7 6 7 7 7 7
Italy 3 3 3 3 3 4 3 4 4 4 4
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We have a new important analysis--the trend of our office's estimate of the number of hotel and motel rooms purchased by international travelers… Here is an update with 2017 numbers.  2018 data will be available mid-summer 2019.

These estimates are created using several types of data from our ongoing Survey of International Air Travelers...for each country shown here, we use...
1) the total volume of 1+ night visitors to the USA;
2)  the proportion of travelers who used hotel or motel accommodations during their trip;
3)  the mean average stay length among those using these accommodations;
4)  and average party size...meaning we conservatively assume just one room per travel party.

The changes in room demand in 2017 for many of these countries often reflect small downward changes in two or more of these factors.  For example, the 2017 decline of five million room nights reflects a 3.5% INCREASE in overseas visitors and a stable party size of 1.7 persons being more than offset by a small one percentage point decline in hotel-motel use incidence ... coupled with a small decline in mean average stay length from 10.3 nights to 9.9 nights.  For the hotel nights metric, small changes are ADDITIVE, and when in the same direction ... ADD UP.

I said this was an important new analysis.  It's important because hotel-motel room nights drive the travel train.  MOST destinations obtain MOST of their revenue--and that includes MARKETING revenue from hotel-motel taxes.  Hotel-motel commissions pay the bills for inbound tour operators, and so on.  In 2016, one-fourth of all accommodations demand in the USA was from international travelers.



Everybody SHOPS...but do they SPEND?

incidence of shopping in the USA on trip vs. spending per visitor on shopping
(3-year averages)
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I thought you might want to chat a bit about...hmmmm … SHOPPING!
We have a great new way to show you what's important about international visitor shopping trends.
 
Let's start here with “Ago-Actis,” aka “The SHOPPER” ... the bull constellation ....
 
For every country, world region, and international travel segment, this graph and following set of graphs compares the...
 
INCIDENCE of shopping in the USA...with the...
... MEAN AVERAGE SPEND on shopping in the USA among all visitors.
Shopping INCIDENCE ranges from a low of 72% ... actually - one country is off the chart down here to the left at 55% ... to about 95%.  Average spending ranges from a low of $33 to a high of nearly $900 per person.
 
The purple dots are countries of origin, and the orange dots are world regions or travel segments, such as STAYED IN A HOTEL or MOTEL.





Everybody SHOPS...but do they SPEND?
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Let's lose the world regions and travel segments and focus on just the top origin countries.
 
The red dash lines intersect the average across all overseas visitors, in this case, 86% incidence of shopping and $363 shopping level per visitor.
 
SOOOOOO, everybody SHOPS.  Shopping incidence is mostly between 75% and 93%.  Does this pay your bills?    EVERYBODY SHOPS ... BUT DO THEY SPEND?
The red-dash lines help to show us the relative differences across countries.
 
On the right is highest INCIDENCE of shopping...
...on the left LOWEST incidence.

At the top is highest level of spending on shopping...
At the bottom is lowest level of spending on shopping...
 
This blue TREND LINE proves to us what we could already surmise...the higher the incidence...the higher the average spend ... but the trend isn't perfect ... just ... PRETTY GOOD.


Everybody SHOPS...but do they SPEND?
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So Smiley Face is our NORTH STAR ... where we want to be ... 
…green is good…high shopping incidence ... high mean spend.
…lower left not so good…lower shopping incidence…low mean spend.
 
Let's have some fun.  Who are these dots?  
 
Let's start with the dots on the far RIGHT...these have the highest INCIDENCE of shopping on the trip.  Any guesses who they are?
  
Okay, I heard ____________ and _____________ and _____________ and _______________
 
I don't recall hearing...
Chile, or New Zealand, or Australia.
 



Pt Everybody SHOPS...but do they SPEND?

incidence of shopping in the USA on trip vs. spending per visitor on shopping
(3-year averages)
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… and here are all the other countries we have readily available.
 
Let me give you a few moments to look at this .... see any patterns?
 
Hmmm...it seems the Smiley Face quadrant has newer, emerging markets for the USA...while the established, traditional markets of Western Europe are grouped fairly tightly...south and west of the overseas average.� 
So those are most of the pieces of the puzzle, but not all.  There's one more important dimension.
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Putting It All Together... oo
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any golfers in the audience?
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Shopping Shopping Shopping Total Shopping

You drive Incidence Avg.$/V Avg.$/V/N Volume Spending
(%) (S) (S) (millions)  (Smillions)

fo r All Overseas 86 $ 363 $ 20 38.3 $13,901
1 China 88 S 841 S 21 29 $ 2,450

2 Brazil 88 S 603 S 38 1.9 §$ 1,171

3 Japan 84 S 288 S 40 3.6 S 1,049

4 U.K. 86 S 182 S 13 47 S 847

5 Canada 55 S 33 S 3 202 S 665

6 Mexico (air) 83 S 239 S 21 26 $§ 614

7 Australia 92 S 447 S 21 1.4 S 613

8 South Korea 72 S 293 § 20 20 S 594

9 Argentina 89 S 551 § 40 09 S 499

10 Germany 85 S 189 S 10 2.1 S 402

11 India 79 S 318 S 9 1.2 § 379

12 Colombia 90 S 434 S 25 0.8 S 366

13 France 85 S 194 § 12 1.7 § 327

14 Taiwan 89 S 474 S 26 05 S 218

15 Sweden 88 S 389 S 23 06 S 216

16 Italy 81 S 180 § 13 1.0 S 184

But you putt 17 Switzerland 85 $ 360 S 24 05 S 174
18 Chile 93 S 486 S 35 03 S 159

for 19 Spain 86 S 199 § 11 08 S 158
20 New Zealand 93 S 457 S 22 03 S 134

21 Ireland 87 S 261 S 18 05 S 119

22 Netherlands 78 S 144 S 11 0.7 §$§ 101

23 Singapore 88 S 640 S 38 02 § 98

24 Belgium 80 S 187 S 13 03 S 59
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Are there any golfers in the audience?

OK, then you know this phrase.  You DRIVE for … SHOW
 
But you putt for … DOUGH!



You drive
for SHOW

But you putt
for DOUGH

Putting It All Together...

any golfers in the audience?

Shopping Shopping Shopping Total
Incidence Avg.S$/V Avg.$/V/N Volume
(%) ($) ($) (millions)

All Oversea $ 363 $ 38.3

1 China S 841 § 2.9
2 Brazil S 603 § 1.9
3 Japan S 288 § 3.6
4 U.K. S 182 § 4.7
5 Canada S 33 S 20.2
6 Mexico (air) S 239 § 2.6
7 Australia S 447 S 1.4
8 South Korea S 293 § 2.0
9 Argentina S 551 § 0.9
10 Germany S 189 § 2.1
11 India S 318 S 1.2
12 Colombia S 434 S 0.8
13 France S 194 § 1.7
14 Taiwan S 474 S 0.5
15 Sweden S 389 S 0.6
16 Italy S 180 S 1.0
17 Switzerland S 360 S 0.5
18 Chile S 486 S 0.3
19 Spain S 199 § 0.8
20 New Zealanc S 457 § 0.3
21 Ireland S 261 S 0.5
22 Netherlands S 144 S 0.7
23 Singapore S S 0.2

24 Belgium

National Travel and Tourism Office, International Trade Administration, U.S. Department of Commerce
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Here's everything in one table.  

What we've been looking at so far is FOR SHOW!  Because we haven't added the important factor of VOLUME!!!!!!!!!!!!!!!!
 
When we do that and do the algebra, we get a decent estimate of total spend from each country ON SHOPPING!  Countries are ranked by this last column on the right.  Notice how some of those countries looked so good driving for show have dropped down in total spend, while other hooligans, such as Japan, U.K. and even Canada and Mexico AIR rise closer to the top!
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average spend per visitor per night, other
Shopping Shopping Shopping Total Shopping
Incidence Avg.S$/V Avg.$/V/N Volume Spending
(%) (S) (S) (millions)  (Smillions)
All Overseas 86 S 363 S 20 38.3 $13,901
1 China 88 S 841 S 21 29 S 2,450
2 Brazil 88 S 603 S 38 1.9 S 1,171
3 Japan 84 S 288 S 40 36 S 1,049
4 U.K. 86 S 182 S 13 47 S 847
5 Canada 55 S 33 S 3 20.2 S 665
6 Mexico (air) 83 S 239 S 21 26 S 614
7 Australia 92 S 447 S 21 1.4 S 613
8 South Korea 72 S 293 S 20 20 S 59
9 Argentina 89 S 551 S 40 09 S 499
10 Germany 85 S 189 S 10 2.1 S 402
11 India 79 S 318 S 9 1.2 S 379
12 Colombia 90 S 434 S 25 08 S 366
13 France 85 S 194 S 12 1.7 S 327
14 Taiwan 89 S 474 S 26 05 §$§ 218
15 Sweden 88 S 389 S 23 06 S 216
16 Italy 81 S 180 S 13 1.0 S 184
17 Switzerland 85 S 360 S 24 05 S 174
18 Chile 93 S 486 S 35 0.3 § 159
19 Spain 86 S 199 S 11 0.8 S 158
20 New Zealand 93 S 457 S 22 03 S 134
21 Ireland 87 S 261 S 18 05 S 119
22 Netherlands 78 S 144 S 11 0.7 S 101
23 Singapore 88 S 640 S 38 02 S 98
24 Belgium 80 S 187 S 13 03 S 59
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22 Which Shopping Metric Means the Most TO YOU?

country spending, incidence, average spend per visitor,

Canada: based on different
source, different survey,
different definition of shopping;
excludes 30M day visitors

Mexico: excludes 16M overnight
visitors via land; exludes 66M
day visitors
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Here's the same table at larger size and with some caveats for Canada and Mexico.  You may want to blow this up and make a poster for your office wall.
 
So which shopping metric means the most TO YOU?
 
... this is not a trick question because there can be more than one answer.
 
At our national travel office level ... yapping about travelers and travel exports and such ... the LAST column ... total shopping spend is what matters most to us.  BUT … we don't market.  We don't have bills to pay.  We don't care about the who’s, the what’s, the how’s, or the where’s of shopping.
 
But let's say an international travel party of 3 walks into your business ... whatever that is ...  from which country do you want them to be ...?



1)

2)

3)

4)
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Key Takeaways...

Global travel remains robust based on the sum of country arrivals
and 2018YTD outbound spending. Growth in 2019 may be lower,
but lower from higher-than-originally-forecasted levels.

USA volume increased in 2018 to a record level, but country
performances were uneven.

NTTO forecast calls for a new volume record in 2018...and continue
through 2023. Four countries will account for nearly 2/3 of the
growth over the forecast period—Mexico, Canada, China, and U.K.

Shifts in international producing hotel-motel room nights, and what
you thought you knew may be wrong. Room nights are led by
Canada, China, U.K., and India. 2017 declines were often a
combination of flat/lower overall volume, slightly lower incidence,
slightly shorter hotel/motel stays.

Shopping metrics vary across countries. Which metric is ‘best’
depends on the perspective of who’s asking...
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So that’s the view of international travel from our NTTO window. 
Here are the key takeaways from our perspective.

Global travel continues to be a global growth industry.  Growth in 2019 may be lower, but lower from higher-than-originally-forecasted levels.  Plus, it's lower growth RATE on an expanding BASE of travelers.

USA volume increased in 2018 to a new record level, but country performances were uneven.  
 
NTTO forecast calls for a new volume record in 2018...which happened...and continue through 2023.  Four countries will account for nearly 2/3 of the growth over the forecast period—Mexico, Canada, China, and U.K.

What you thought you knew about international travelers producing hotel-motel room nights may be wrong.  Room nights are led by Canada, China, U.K., and India.  2017 declines were often a combination of flat/lower overall volume, slightly lower incidence, and slightly shorter hotel/motel stays.
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Thank you again for inviting me to share our perspectives on international travel.  Here is where you can find more information on the web.
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