Canadian Visitors to the U.S. by Visitor Spending

Data Table B

One or More Nights - 2015

Note:

Totals for Canada may differ across tables due to differences in response rates for questions.

VISITORS VISITOR SPENDING (1+ NIGHTS)
Spending Average
Census Region / State Total Percent Per Visitor Percent Daily Per Person Percent

Canada 1+ Nights Change 1+ Nights Change 1+ Nights Change

(000s) ($US 000s) 15/14 (SUs) 15/14 ($Us) 15/14
TOTAL U.S. (NET) (1) 20,702, 15,664,337 -18.5%] S 757 -9.4%1$ 72 -12.2%
TOTAL U.S. (SUM) (2) 28,142 15,839,175 -18.3%) $ 563 -8.0%]$ 70 -14.2%
NEW ENGLAND 2,699 849,254 -22%) $ 315 -12%]$ 76 -23%
CONNECTICUT (3) 93| 21,049 -37%] $ 226 -14%]$S 57 -23%)
MAINE 808 285,973 27%) S 354 -11%]$ 78 -24%
MASSACHUSETTS (3) 677, 297,662 -19%] $ 440 -13%]$ 72 -30%)
NEW HAMPSHIRE (3) 391 108,920 -12%) S 279 -10%] S 105 -10%
RHODE ISLAND (3) 83| 15,955 -28%] S 192 -28%|S 50 -25%)
VERMONT (3) 646 119,694 -23%) S 185 -13%0S 73 -15%
MID ATLANTIC 4,383 1,557,231 -20%] $ 355 -6%|$ 95 -15%)
NEW JERSEY (3) 228) 81,621 -29%) S 358 -15%)S 88 -20%
NEW YORK 3,368 1,270,709 -20%] S 377 -6%] $ 104 -15%)
PENNSYLVANIA 787 204,901 -15% S 260 -3%)S 65 -13%
SOUTH ATLANTIC 6,076 5,084,912 -18%] $ 837 -9%|$ 50 -14%)
DELAWARE (3) 44 30,891 7%} S 702 2%) S 135 17%,
DISTRICT OF COLUMBIA (3) 189 112,750 -16%] S 597 -15%) $ 148 -5%
FLORIDA 3,672 4,172,970 -18%)$ 1,136 -10%]S 48 -15%
GEORGIA (3) 408| 119,021 7%} $ 292 -1%)$ 56 -19%)
MARYLAND (3) 190, 58,176 -22%) S 306 -16%]S 55 -9%
NORTH CAROLINA (3) 383 122,002 -27%] S 319 -11%)S 69 -7%
SOUTH CAROLINA (3) 478 233,984 -30%) S 490 -13%]$ 58 -9%
VIRGINIA (3) 517| 214,283 0% $ 414 17%)S 59 -7%
WEST VIRGINIA (3) 193] 20,834 -48%) S 108 -40%0S 31 -23%
EAST NORTH CENTRAL 2,706| 770,998 -20%] $ 285 -14%|$ 78 -18%)
ILLINOIS (3) 508 244,971 -20%) S 482 -13%] S 120 -20%
INDIANA (3) 141 37,526 -26%] S 266 -11%|S 81 -9%
MICHIGAN 1,432 351,954 -21%) S 246 -15%)S 70 -17%
OHIO (3) 489 100,703 -19%] $ 206 -15%]$ 54 -19%)
WISCONSIN (3) 136) 35,844 -18%) S 264 -15%0S 67 -27%
WEST NORTH CENTRAL 1,376 413,727 -28%] $ 301 -9%|$ 93 -18%)
IOWA (3) 40 8,824 -16%] S 221 -9%|S 44 -46%
KANSAS (3) 32| 4,751 -35%] $ 148 -12%]S 50 1%)
MINNESOTA (3) 505 176,003 -19%] S 349 1%] S 105 -9%
MISSOURI (3) 124 33,081 -26%] S 267 -17%]S 48 -25%)
NEBRASKA (3) 37, 13,095 -42%) S 354 -14%QS 81 -36%
NORTH DAKOTA (3) 534 150,462 -38%] S 282 -19%] $ 118 -20%)
SOUTH DAKOTA (3) 103| 27,511 -12%8 S 267 8%1S 74 -2%
EAST SOUTH CENTRAL (3) 566 147,466 -13%] $ 261 -2%|$ 65 -6%
ALABAMA (3) 70 34,001 -5%) S 486 -3%)S 55 4%
KENTUCKY (3) 193 30,051 2%} $ 156 4%|S 53 -5%
MISSISSIPPI (3) 39 7,355 -32%) S 189 -10%]$ 90 -16%
TENNESSEE (3) 263 76,059 -18%) S 289 -4%1S 76 -7%
WEST SOUTH CENTRAL (3) 708] 561,451 -15%] $ 793 -6%|$ 92 1%
ARKANSAS (3) 24 6,915 -5%) $ 288 31%|$ 68 21%
LOUISIANA (3) 195 185,442 6%] S 951 4% S 181 -6%
OKLAHOMA (3) 44 20,103 -3%) $ 457 5%|S 78 -1%
TEXAS (3) 446 348,990 -23%8 S 782 -13%0S 74 -4%
MOUNTAIN 3,769 2,419,927 -19%] $ 642 -10%]$ 84 -15%)
ARIZONA (3) 848 812,111 -19%] S 958 -14%)S 52 -16%
COLORADO (3) 179 91,510 -27%] S 511 -11%]$S 79 -22%)
IDAHO (3) 308 74,943 -26%) S 243 -14%)S 65 -29%
MONTANA (3) 609 196,772 -24%] S 323 -13%]S 85 -14%)
NEVADA 1,419 1,112,822 -18%) S 784 -10%] S 158 -10%
NEW MEXICO (3) 86| 29,023 7%} $ 337 -8%|S 80 -20%)
UTAH (3) 258] 94,499 -14%) S 366 0% 90 -7%
WYOMING (3) 62| 8,249 -31%] S 133 -19%]1S 71 -11%)|
PACIFIC 5,861 4,034,209 -15%] $ 688 -7%|$ 90 -13%
CALIFORNIA 1,638 1,490,323 -14%] S 910 -12%|$ 87 -10%)
OREGON (3) 381 130,390 -15%) S 342 2%)S 90 -6%
WASHINGTON 2,750, 803,698 -21%] S 292 -8%|1S 78 -15%)
ALASKA (3) 278 265,533 0%] S 955 -6%) S 100 -33%
HAWAII 814 1,344,265 -15%)$ 1,651 -10%] S 102 -14%)|
Source:  Statistics Canada, International Travel Survey.
(1) Total U.S. (NET) reflects non-duplicated parties. These totals are not revised when Statistics Canada revises total visitor estimates.

Total U.S. (SUM) and regional totals sum the visits across U.S. regions and states. Thus, the sum totals include possible double-counting of travelers who
() visit more than one state. State details may not sum to totals due to rounding.

Based on industry recommendation, NTTO policy is to suppress state data for which sample size is fewer than 400. This policy is suspended for travel

year 2015 data so that each state has at least a one-point estimate of volume. For these small-sample states, changes in annual volume estimates will bg
3) subject to a higher degree of 'normal' sampling error and thus have larger swings in volume change up or down than if sample levels were larger.

Sample levels are rounded to hundreds up or down by Statistics Canada. Zero sample reflects a level of less than 50. Sample levels are provided in Table]

A. Blank cells reflect data suppression by Statistics Canada.




