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Why is International 
Travel Important?

International Visitors to the United 
States Set New Record in 2012

The United States welcomed 67 mil-
lion international visitors in 2012, a 
record level of visitors to the United 

States, four million more than the year be-
fore-a seven percent increase over 2011.  In 
2012, the top inbound markets continued to 
be Canada and Mexico.  Non-resident vis-
its from Canada set a record with 22.7 mil-
lion visitors, up six percent.  Mexico was 
second with a record 14.5 mil-
lion visits, up eight percent.  
The Mexico growth perfor-
mance reflected a recovery 
following four years of very 
small increases or moderate 
declines in traveler volume. 
The United Kingdom (-2%), 
Japan (+14%), and Germany 
(+3%) rounded out the top 
five.
  
Annual overseas arrivals (excluding Cana-
da and Mexico) totaled 29.8 million during 
2012.  Overseas travel grew seven percent 
for the year, creating a new record level of 
overseas visits for the United States.  Travel 
from these markets accounted for 44 per-
cent of total arrivals to the United States, 
with 22 of the top 50 overseas markets set-
ting new visitation records.

Top inbound countries with the largest 
increases in visits in 2012 were:   the Peo-
ple’s Republic of China (excluding Hong 
Kong) (+35%), Colombia (+21%), Venezu-
ela (+20%), Argentina (+20%) and Brazil 

(+19%).  All five countries set new records 
for visits to the United States.  While non-
visa waiver countries (led by Brazil, the 
People’s Republic of China (excluding 
Hong Kong), India, Venezuela, Argentina 
and Colombia) registered record level visits 
to the United States, visits from most Euro-
pean Union countries were in decline.

In 2012, 14 of the top 20 in-
bound visitor markets posted 
increases in visits, six ac-
counted for double-digit in-
creases and 12 set record vis-
its to the United States.  The 
top 20 markets accounted 
for 89 percent of all inter-
national visits to the United 
States, and as a group were 
up seven percent compared 
to 2011. The United King-

dom, France, Italy, Spain, the Netherlands 
and Ireland were the six markets out of the 
top 20 which experienced declines for the 
year.  

Six of the overseas regional markets posted 
record level visits: Asia, South America, 
Oceania, the Middle East, Eastern Europe 
and Africa due in part to non-resident visits 
from Brazil, Australia and Russia.  Visits 
from Japan, the People’s Republic of China 
(excluding Hong Kong), South Korea and 
India spurred Asia to post a 15 percent in-
crease

•	Represents 7% of all 
goods and services exports 
for the United States.

•	Largest services sector 
export - 25% of services.

•	Generates a trade surplus 
of $47 billion.

•	 Supports 1.2 million jobs.

•	 Supports one additional 
job for every 75 interna-
tional visitors to the United 
States.

•	Total employee compen-
sation in this sector ap-
proaches $223 billion an-
nually.
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Region/Country of Residence 2011 2012p % Change 
(2012/2011)

Total Arrivals (1) (2) 62,711,157 66,969,038 7%
North America (2) (3) 34,828,000 37,208,000 7%
Canada (2) (4) 21,337,000 22,699,000 6%

     Canada Air (2) (4) 7,472,000 7,695,000 3%
Mexico (2) (4) 13,491,000 14,509,000 8%
     Mexico Air (5) 1,949,712 2,117,951 9%

Overseas (2) (6)  27,883,157  29,761,038 7%
Western Europe  11,986,795  11,751,218 -2%
Asia (2)  7,246,776  8,311,196 15%
South America (2)  3,756,689  4,416,175 18%
Oceania (2)  1,243,433  1,321,901 6%
Caribbean  1,091,419  1,131,480 4%
Middle East (2)  810,688  925,398 14%
Central America  747,168  802,956 7%
Eastern Europe (2)  673,105  727,273 8%
Africa (2)  327,084  373,441 14%

International Visitation to the United States

International Visitors to the U.S. by Region of Residency
2011 vs 2012p

Sources:  U.S. Department of Commerce, ITA, Office of Travel and Tourism Industries: Statistics Canada
                and Banco de Mexico/Secretaria de Turismo (Mexico).
     (1) “Total Arrivals” is the sum of Canada, Mexico and all Overseas.
     (2) Record level of visits in 2012
     (3) “North America” includes Canada and Mexico only.   
     (4) Figures based on respective governments’ survey data, therefore, rounded to the nearest thousand.   
     (5) “Mexico Air” data based on U.S. Department of Homeland Security I-94 arrival records.
     (6) “Overseas” excludes Canada and Mexico.
     p = Includes preliminary estimates for Canada and Mexico.

Released: June 2013
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Rank Region/Country of Residence 2011 2012p % Change 
(2012/2011)

Total Arrivals (1) (2) 62,711,157 66,969,038 7%
 North America (2) (3) 34,828,000 37,208,000 7%
1 Canada (2) (4) 21,337,000 22,699,000 6%
      Canada Air (2) (4) 7,472,000 7,695,000 3%
2 Mexico (2) (4) 13,491,000 14,509,000 8%

     Mexico Air (5) 1,949,712 2,117,951 9%

 Overseas (2) (6)  27,883,157  29,761,038 7%
3 United Kingdom  3,835,300  3,763,381 -2%
4 Japan  3,249,569  3,698,073 14%
5 Germany  1,823,797  1,875,952 3%
6 Brazil (2)  1,508,279  1,791,103 19%
7 China, PRC (2)  1,089,405  1,474,408 35%
8 France  1,504,182  1,455,720 -3%
9 South Korea (2)  1,145,216  1,251,432 9%
10 Australia (2)  1,037,852  1,122,180 8%
11 Italy  891,571  831,343 -7%
12 India (2)  663,465  724,433 9%
13 Venezuela (2)  561,080  674,754 20%
14 Argentina (2)  512,258  614,504 20%
15 Spain  700,183  607,273 -13%
16 Colombia (2)  496,814  602,338 21%
17 Netherlands  601,013  591,746 -2%
18 Switzerland (2)  476,502  476,637 0%
19 Sweden (2)  438,972  442,013 1%
20 Ireland  346,879  331,850 -4%
21 Israel  302,673  303,629 0%
22 Taiwan  290,313  290,163 0%
23 Denmark  274,420  271,363 -1%
24 Norway (2)  249,167  262,822 5%
25 Belgium  259,490  260,267 0%

International Visitation to the United States

...Continued

Top 50 Markets for International Visitors to the United States
2011 vs 2012p
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Rank Region/Country of Residence 2011 2012p % Change 
(2012/2011)

26 Russia (2)  221,888  259,699 17%
27 Dominican Republic  230,188  244,417 6%
28 Bahamas  222,741  224,997 1%
29 Ecuador  210,910  209,828 -1%
30 Guatemala  183,671  194,373 6%
31 Peru  171,870  190,205 11%
32 Chile  171,459  187,603 9%
33 New Zealand  188,974  185,706 -2%
34 Austria  179,482  183,276 2%
35 Saudi Arabia (2)  132,920  182,225 37%
36 Costa Rica (2)  168,722  179,755 7%
37 Philippines  166,829  176,218 6%
38 Jamaica  159,235  166,984 5%
39 Singapore (2)  159,302  162,077 2%
40 Trinidad and Tobago  132,931  144,535 9%
41 Turkey (2)  122,022  137,362 13%
42 Panama (2)  119,542  133,268 11%
43 Hong Kong  128,512  133,104 4%
44 Honduras (2)  119,671  130,386 9%
45 Finland (2)  121,059  125,475 4%
46 Poland  111,158  111,157 0%
47 Nigeria (2)  82,945  104,682 26%
48 El Salvador  97,967  100,978 3%
49 South Africa  86,597  95,086 10%
50 Portugal  96,434  93,346 -3%

Top 50 Markets for International Visitors to the United States
2011 vs 2012p

Sources:  U.S. Department of Commerce, ITA, Office of Travel and Tourism Industries: Statistics Canada
                and Banco de Mexico/Secretaria de Turismo (Mexico).
     (1) “Total Arrivals” is the sum of Canada, Mexico and all Overseas.
     (2) Record level of visits in 2012.
     (3) “North America” includes Canada and Mexico only.   
     (4) Figures based on respective governments’ survey data, therefore, rounded to the nearest thousand.   
     (5) “Mexico Air” data based on U.S. Department of Homeland Security I-94 arrival records.
     (6) “Overseas” excludes Canada and Mexico.
     p = Includes preliminary estimates for Canada and Mexico.

Released: June 2013
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International Visitation to the United States

Country
of Residence

Percent
Change
Pleasure
Travelers

Pleasure
Arrivals 

Rank

Percent
Change
Business
Travelers

Total
Arrivals

Percent
Change

Total
Arrivals

Total 
Overseas
Arrivals

Rank

Business
Travel
Percent
of Total

Pleasure 
Travel
Percent
of Total

Japan 15 1 6 3,698,073 14 2 9.8% 89.2%
United Kingdom -2 2 0 3,763,381 -2 1 16.0% 83.6%
Brazil 21 3 3 1,791,103 19 4 8.8% 89.9%
Germany 4 4 -1 1,875,952 3 3 19.6% 79.6%
France -4 5 0 1,455,720 -3 6 14.5% 84.6%
South Korea 14 6 -1 1,251,432 9 7 13.6% 78.8%
Australia 9 7 3 1,122,180 8 8 12.1% 87.5%
China (Excl HK) 50 8 9 1,474,408 35 5 20.1% 62.6%
Italy -8 9 1 831,343 -7 9 15.1% 83.9%
Venezuela 22 10 4 674,754 20 11 6.7% 91.3%
Argentina 23 11 -3 614,504 20 12 8.3% 91.3%
Colombia 23 12 9 602,338 21 14 10.1% 88.2%
Spain -15 13 -1 607,273 -13 13 12.7% 85.7%
India 14 14 1 724,433 9 10 22.2% 69.7%
Netherlands -1 15 -2 591,746 -2 15 20.5% 79.1%
Switzerland -1 16 3 476,637 0 16 15.2% 83.4%
Sweden 1 17 -2 442,013 1 17 16.7% 81.8%
Ireland -5 18 3 331,850 -4 18 14.1% 85.6%
Israel 0 19 2 303,629 0 19 20.5% 78.6%
Dominican Republic 8 20 -6 244,417 6 25 8.4% 90.6%

Total Overseas (2)
Non-Resident Visits 8 2 29,761,038 7 14.4% 82.4%

Visitation to the United States: Pleasure Travel1 vs. Business Travel
From Top Overseas Countries Sending Pleasure Travelers to the United States

January - December 2012

Source:     U.S. Department of Commerce, ITA, Manufacturing & Services, Office of Travel & Tourism Industries 

(1)            The monthly figures on all travelers from each country to the United States represent mainly business, pleasure and student travelers.  For some countries,   
                 there is a significant difference in the rate of change by the type of visa.  The table above shows these differences for the top 20 overseas tourist-generating  
                 countries, specifically the change in pleasure travel versus business travel.

(2)            “Overseas” excludes Canada and Mexico.

Released: June 2013
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Rank PORTS2
2011 
Total

Overseas

2012
Total

Overseas

% Change
2012/2011

2012
Market 
Share

Cumulative
Market
Share

-- GRAND TOTAL 27,883,157 29,761,038 7% 100.0% --

1 New York, NY 4,562,166 4,803,235 5% 16.1% 16.1%

2 Miami, FL 3,674,560 3,980,395 8% 13.4% 29.5%

3 Los Angeles, CA 2,907,304 2,880,704 -1% 9.7% 39.2%

4 Honolulu, HI 1,605,192 1,941,197 21% 6.5% 45.7%

5 Newark, NJ 1,672,973 1,598,722 -4% 5.4% 51.1%

6 San Francisco, CA 1,471,264 1,519,146 3% 5.1% 56.2%

7 Chicago, IL 1,221,011 1,228,067 1% 4.1% 60.3%

8 Agana, GU 992,665 1,169,205 18% 3.9% 64.2%

9 Orlando, FL 851,535 953,019 12% 3.2% 67.4%

10 Atlanta, GA 931,089 914,710 -2% 3.1% 70.5%

11 Washington, DC 853,136 881,142 3% 3.0% 73.5%

12 Houston, TX 627,448 660,225 5% 2.2% 75.7%

13 Boston, MA 510,889 531,534 4% 1.8% 77.5%

14 Dallas, TX 403,400 489,645 21% 1.6% 79.1%

15 Detroit, MI 429,131 479,754 12% 1.6% 80.7%

Top 15 Ports-of-Entry for Overseas1 Visitors to the United States
2011 vs. 2012

Source: U.S. Department of Commerce, ITA, Office of Travel & Tourism Industries

(1)	 “Overseas” excludes Canada and Mexico.
(2)	 This is one column from a report containing 29 tables of international arrivals data.  Forty ports of entry are tracked each month by world    
                region and select countries. 

Released: June 2013 
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Interested in obtaining data for your organization?
 

OTTI collects, analyzes and disseminates international travel and tourism statistics from 
the U.S. Travel and Tourism Statistical System and produces visitation data tables, includ-
ing a business and pleasure arrivals rate of change analysis and detailed region, country 
and port analyses.

To learn more, you are encouraged to visit: 

http://www.tinet.ita.doc.gov/research/monthly/arrivals/index.html 

U.S. Department of Commerce
International Trade Administration

Manufacturing and Services
Office of Travel and Tourism Industries

1401 Const i tut ion Ave,  NW,  Room 10003
Washington,  D.C.  20230
Phone:  (202)  482-0140

Fax:  (202)  482-2887
ott i@trade.gov

http://t inet. ita.do c.gov
I nternat ional  Trade Administrat ion •  Manufac tur ing and Ser vices  •  O ff ice  of  Travel  and Tour ism I ndustr ies

For OTTI programs of interest visit:
http://www.tinet.ita.doc.gov/research/index.html

•	 Summary of International Travel to the United States (I-94)
•	 U.S. International Air Traveler Statistics (APIS, formerly I-92)
•	 Survey of International Air Travelers (SIAT )
•	 Canadian Statistics
•	 Forecast of International Arrivals to the United States
•	 U.S. Travel and Tourism Exports, Imports, and Balance of Trade
•	 U.S. Travel and Tourism Satellite Accounts 
•	 Travel Trade Barometer


