Data Table G1
Canadian Visitors to the U.S. by Activity

One or More Nights - 2011

2011 VISITORS ACTIVITY ON U.S. TRIP (1+ NIGHTS)
Participate
Visit in Sports/ Gotoa
Census Region / State Total Friends/ Outdoor Visit an Historic Bar or
Canada Shopping Sightsee Relatives Activities Site Night Club
(000s) (000s) (000s) (000s) (000s) (000s) (000s)
TOTAL U.S. (NET) (1) 21,344 16,189 9,463 6,923 5,985 4,649 4,916
TOTAL U.S. (SUM) (2) 29,173 22,858 14,901 10,552 9,035 8,190 7,089
NEW ENGLAND 2,901 2,106 1,417 796 916 763 445
CONNECTICUT (3)
MAINE 947 739 408 206 295 177 116
MASSACHUSETTS 678 499 429 219 139 312 155
NEW HAMPSHIRE (3)
RHODE ISLAND (3)
VERMONT 663 399 256 185 273 108 78
MID ATLANTIC 5,057 3,727 2,302 1,485 1,211 1,386 986
NEW JERSEY (3)
NEW YORK 3,701 2,658 1,571 982 832 913 720
PENNSYLVANIA 926 757 519 332 260 344 183
SOUTH ATLANTIC 5,935 4,944 3,255 2,673 2,639 1,505 1,468
DELAWARE (3) 44 30 20 20 10 8 11
DISTRICT OF COLUMBIA (3)
FLORIDA 3,319 2,814 1,802 1,538 1,453 603 835
GEORGIA (3)
MARYLAND (3)
NORTH CAROLINA 432 340 234 222 194 154 106
SOUTH CAROLINA 565 476 291 205 319 124 137
VIRGINIA 633 527 348 271 284 249 146
WEST VIRGINIA (3)
EAST NORTH CENTRAL 2,958 2,107 1,121 1,107 538 560 646
ILLINOIS 503 358 305 194 76 175 169
INDIANA (3)
MICHIGAN 1,542 1,087 442 527 266 162 256
OHIO 550 394 197 228 130 109 139
WISCONSIN (3)
WEST NORTH CENTRAL 1,966 1,589 698 538 365 431 417
IOWA (3)
KANSAS (3)
MINNESOTA 676 521 182 180 118 7 128
MISSOURI (3)
NEBRASKA (3)
NORTH DAKOTA 767 678 175 117 127 93 124
SOUTH DAKOTA (3)
EAST SOUTH CENTRAL 688| 567 456 312 247 285 233
ALABAMA (3)
KENTUCKY (3)
MISSISSIPPI (3)
TENNESSEE (3)
WEST SOUTH CENTRAL 674 516 412 335 226 355 269
ARKANSAS (3)
LOUISIANA (3)
OKLAHOMA (3)
TEXAS 419 308 227 226 131 188 156
MOUNTAIN 3,944 3,311 2,556 1,301 1,395 1,387 1,502,
ARIZONA 704 608 477 385 371 356 215
COLORADO (3)
IDAHO (3)
MONTANA 888 739 437 285 388 253 246
NEVADA 1,481 1,267 1,084 314 282 367 797
NEW MEXICO (3)
UTAH (3) 192 163 127 82 88 107 71
WYOMING (3)
PACIFIC 5,050 3,991 2,685 2,005 1,498 1,518 1,125
CALIFORNIA 1,476 1,195 978 755 464 536 425
OREGON (3)
WASHINGTON 2,587 1,927 895 927 511 422 377
ALASKA (3)
HAWAII (3)
Source:  U.S. Department of Commerce, International Trade Administration, Office of Travel & Tourism Industries
1) Total U.S. (NET) reflects non-duplicated parties. These totals are not revised when Statistics Canada revises total visitor estimates.
) Total U.S. (SUM) and regional totals sum the visits across U.S. regions and states. Thus, the sum totals include possible

double-counting of travelers who visit more than one state. State details may not sum to totals due to rounding.
?3) Based on industry recommendation, OTTI policy is to suppress state data for whichsample size is fewer than 400.
Note: Totals for Canada may differ across tables due to differences in response rates for questions.



Data Table G2
Canadian Visitors to the U.S. by Activity

One or More Nights - 2011

2011 ACTIVITY ON U.S. TRIP (1+ NIGHTS)
Zoo, Aquarium
National Visit a Visit A Attend or
Census Region / State or State Museum or Theme Cultural Gotoa Botanical
Nature Park Art Gallery Park Events Casino Garden Golfing
(000s) (000s) (000s) (000s) (000s) (000s) (000s)
TOTAL U.S. (NET) (1) 3,927 3,499 2,509 2,713 3,394 2,403 1,950
TOTAL U.S. (SUM) (2) 6,923 5,930 3,750 4,178 5,042 3,787 3,127,
NEW ENGLAND 568 535 236 245 99 213 89
CONNECTICUT (3)
MAINE 132 123 126 51 36 41 33
MASSACHUSETTS 111 237 27 97 18 101 14
NEW HAMPSHIRE (3)
RHODE ISLAND (3)
VERMONT 142 67 29 39 13 34 23
MID ATLANTIC 855 988 431 675 582 382 294
NEW JERSEY (3)
NEW YORK 590 680 258 496 419 256 174
PENNSYLVANIA 200 226 100 121 87 90 107
SOUTH ATLANTIC 1,237 1,072 1,625 767 446 1,214 1,244
DELAWARE (3)
DISTRICT OF COLUMBIA (3)
FLORIDA 607 429 1,169 409 293 706 665
GEORGIA (3)
MARYLAND (3)
NORTH CAROLINA 104 86 70 50 23 79 86
SOUTH CAROLINA 82 84 107 74 28 122 186
VIRGINIA 169 186 126 86 44 131 133
WEST VIRGINIA (3)
EAST NORTH CENTRAL 412 539 259 288 286 249 211
ILLINOIS 86 194 48 75 37 94 22
INDIANA (3)
MICHIGAN 137 142 63 122 183 68 124
OHIO 104 113 103 53 29 42 42
WISCONSIN (3)
WEST NORTH CENTRAL 382 289 143 182 450 169 112
IOWA (3)
KANSAS (3)
MINNESOTA 69 59 54 47 221 51 42
MISSOURI (3)
NEBRASKA (3)
NORTH DAKOTA 87 58 49 39 95 47 25
SOUTH DAKOTA (3)
EAST SOUTH CENTRAL 224 198 122 139 102 85 108
ALABAMA (3)
KENTUCKY (3)
MISSISSIPPI (3)
TENNESSEE (3)
WEST SOUTH CENTRAL 210 221 83 149 115 107 69
ARKANSAS (3)
LOUISIANA (3)
OKLAHOMA (3)
TEXAS 122 123 51 90 46 71 42|
MOUNTAIN 1,512 965 304 989 1,983 525 570
ARIZONA 357 234 48 132 219 121 215
COLORADO (3)
IDAHO (3)
MONTANA 318 162 43 74 174 56 120
NEVADA 372 288 135 643 1,301 235 124
NEW MEXICO (3)
UTAH (3)
WYOMING (3)
PACIFIC 1,078 1,125 549 743 981 843 430
CALIFORNIA 483 443 382 260 274 396 180
OREGON (3)
WASHINGTON 434 326 84 194 561 147 127
ALASKA (3)
HAWAII (3)
Source:  U.S. Department of Commerce, International Trade Administration, Office of Travel & Tourism Industries
1) Total U.S. (NET) reflects non-duplicated parties. These totals are not revised when Statistics Canada revises total visitor estimates.
2) Total U.S. (SUM) and regional totals sum the visits across U.S. regions and states. Thus, the sum totals include possible

double-counting of travelers who visit more than one state. State details may not sum to totals due to rounding.

3) Based on industry recommendation, OTTI policy is to suppress state data for whichsample size is fewer than 400.

Note: Totals for Canada may differ across tables due to differences in response rates for questions.



Data Table G3
Canadian Visitors to the U.S. by Activity

One or More Nights - 2011

2011 ACTIVITY ON TRIP (1+ NIGHTS)
Downbhill
Attend a Attend Boating: Skiing or No
Census Region / State Festival Sports Motor, Sail Snow Activity

or Fair Event Boat, Other Fishing Boarding Hunting Stated

(000s) (000s) (000s) (000s) (000s) (000s) (000s)
TOTAL U.S. (NET) (1) 1,391 1,864 1,202 401 295 18 1,272
TOTAL U.S. (SUM) (2) 2,346 2,823 1,798 635 337 37 1,580
NEW ENGLAND 167 238 163 49 91 4 166
CONNECTICUT (3)
MAINE 46 47 42 17 35 1 68
MASSACHUSETTS 44 105 33 4 2 1 30,
NEW HAMPSHIRE (3)
RHODE ISLAND (3)
VERMONT 30 34 53 24 41 2 41
MID ATLANTIC 259 380 209 64 96 9 366
NEW JERSEY (3)
NEW YORK 169 260 149 41 93 6 274
PENNSYLVANIA 75 94 48 17 3 3 54
SOUTH ATLANTIC 563 665 582 227 1 12 271
DELAWARE (3)
DISTRICT OF COLUMBIA (3)
FLORIDA 303 361 384 138 3 105
GEORGIA (3)
MARYLAND (3)
NORTH CAROLINA 40 56 30 20 2 35
SOUTH CAROLINA 37 54 42 13 2 23
VIRGINIA 71 69 54 26 1 3 35
WEST VIRGINIA (3)
EAST NORTH CENTRAL 208 260 94 37 10 4 294
ILLINOIS 49 73 22 3 1 48
INDIANA (3)
MICHIGAN 7 87 34 24 8 3 143
OHIO 50 60 22 5 1 1 61,
WISCONSIN (3)
WEST NORTH CENTRAL 104 225 44 19 20 3 81
IOWA (3)
KANSAS (3)
MINNESOTA 38 80 10 5 13 1 31
MISSOURI (3)
NEBRASKA (3)
NORTH DAKOTA 19 62 13 6 5 1 19
SOUTH DAKOTA (3)
EAST SOUTH CENTRAL 80 82 53 19 1 67
ALABAMA (3)
KENTUCKY (3)
MISSISSIPPI (3)
TENNESSEE (3)
WEST SOUTH CENTRAL 92 74 70 15 2 3 60,
ARKANSAS (3)
LOUISIANA (3)
OKLAHOMA (3)
TEXAS 51 50 41 9 1 39
MOUNTAIN 383 455 248 97 94 1 74
ARIZONA 101 147 31 12 20
COLORADO (3)
IDAHO (3)
MONTANA 7 63 122 47 57 13,
NEVADA 91 137 27 6 4 17|
NEW MEXICO (3)
UTAH (3)
WYOMING (3)
PACIFIC 403 445 335 109 24 1 202,
CALIFORNIA 210 155 58 17 6 53
OREGON (3)
WASHINGTON 149 225 105 45 12 1 132
ALASKA (3)
HAWAII (3)
Source:  U.S. Department of Commerce, International Trade Administration, Office of Travel & Tourism Industries
1) Total U.S. (NET) reflects non-duplicated parties. These totals are not revised when Statistics Canada revises total visitor estimates.
2) Total U.S. (SUM) and regional totals sum the visits across U.S. regions and states. Thus, the sum totals include possible

double-counting of travelers who visit more than one state. State details may not sum to totals due to rounding.

3) Based on industry recommendation, OTTI policy is to suppress state data for whichsample size is fewer than 400.
Note: Totals for Canada may differ across tables due to differences in response rates for questions.




	2011 Data Table G1 ACTIVITIES
	2011 Data Table G2 ACTIVITIES
	2011 Data Table G3 ACTIVITIES

