Data Table F
Canadian Visitors to the U.S. by Purpose of Trip
One or More Nights - 2011

2011 VISITORS PURPOSE OF TRIP (1+ NIGHTS)
Visit
Census Region / State Total Busine;sl Frierjds or HoIi.day/
Canada Convention Relatives (4) Vacation (5) Other
(000s) (000s) (000s) (000s) (000s)
TOTAL U.S. (NET) (1) 21,344 2,385 3,227 13,537 2,195
TOTAL U.S. (SUM) (2) 29,173 2,798 4,219 19,488 2,668
NEW ENGLAND 2,901 192 413 1,964 332
CONNECTICUT (3)
MAINE 947 27 99 652 169
MASSACHUSETTS 678| 107 109 390 71]
NEW HAMPSHIRE (3)
RHODE ISLAND (3)
VERMONT 663] 16 105 510 33
MID ATLANTIC 5,057 439 769 3,155 694
NEW JERSEY (3)
NEW YORK 3,701 284 541 2,337 540
PENNSYLVANIA 926 100 143 546 138]
SOUTH ATLANTIC 5,935 506 619 4,646 164
DELAWARE (3)
DISTRICT OF COLUMBIA (3)
FLORIDA 3,319 209 321 2,723 66
GEORGIA (3)
MARYLAND (3)
NORTH CAROLINA 432 56 66 296 15
SOUTH CAROLINA 565| 27 45 485 8|
VIRGINIA 633] 48 58 504 24
WEST VIRGINIA (3)
EAST NORTH CENTRAL 2,958] 502 654 1,347 456
ILLINOIS 503] 148 104 203 47,
INDIANA (3)
MICHIGAN 1,542 162 358 703 319
OHIO 550 113 118 274 46
WISCONSIN (3)
WEST NORTH CENTRAL 1,966 165 246 1,165 390
IOWA (3)
KANSAS (3)
MINNESOTA 676 63 103 377 134
MISSOURI (3)
NEBRASKA (3)
NORTH DAKOTA 767 20 49 480 218
SOUTH DAKOTA (3)
EAST SOUTH CENTRAL 688 99 84 489 16
ALABAMA (3)
KENTUCKY (3)
MISSISSIPPI (3)
TENNESSEE (3)
WEST SOUTH CENTRAL 674 204 157 282 32
ARKANSAS (3)
LOUISIANA (3)
OKLAHOMA (3)
TEXAS 419 139 111 147 22,
MOUNTAIN 3,944 298 399 3,027 221
ARIZONA 704 52 112 520 20
COLORADO (3)
IDAHO (3)
MONTANA 888 15 103 675 95|
NEVADA 1,481 155 71 1,207 47,
NEW MEXICO (3)
UTAH (3)
WYOMING (3)
PACIFIC 5,050 394 878 3,414 364
CALIFORNIA 1,476 233 325 862 57|
OREGON (3)
WASHINGTON 2,587 109 466 1,746 267
ALASKA (3)
HAWAII (3)
Source:  U.S. Department of Commerce, International Trade Administration, Office of Travel & Tourism Industries
1) Total U.S. (NET) reflects non-duplicated parties. These totals are not revised when Statistics Canada revises total visitor estimates.
) Total U.S. (SUM) and regional totals sum the visits across U.S. regions and states. Thus, the sum totals include possible
double-counting of travelers who visit more than one state. State details may not sum to totals due to rounding.
3) Based on industry recommendation, OTTI policy is to suppress state data for whichsample size is fewer than 400.
4) Holiday/Vacation includes holiday/vacation, visit second home/cottage/condo, and attend events, attractions.
(5) Other includes personal (medical, wedding, etc.), transit to/from other parts of Canada, educational study, shopping, and other.

Note: Totals for Canada may differ across tables due to differences in response rates for questions.



