Canadian Visitors to the U.S. by Expenditures

Data Table B

One or More Nights - 2008

2008 VISITORS VISITOR SPENDING (1+ NIGHTS)
Average
Spending Daily Per
Total Percent Per Visitor Percent Person Percent
Canada 1+ Nights Change 1+ Nights Change 1+ Nights Change
Census Region / State (000s) ($US 000s) 08/07 ($US) 08/07 ($US) 08/07
TOTAL U.S. (NET) (1) 18,914 $ 12,159,398 13.5%|$ 643 6.5%]$ 83 1.2%
TOTAL U.S. (SUM) (2) 25,960 $ 12,159,398 --- --- --- --- ---
NEW ENGLAND 2,9201% 855,429 -1%]$ 293 -1%]$ 87 -5%
CONNECTICUT (3)
MAINE 885($ 267,318 2%|[$ 302 2%[$ 90 -1%
MASSACHUSETTS 635 $ 253,384 -3%|$ 399 -8%|$ 105 -8%
NEW HAMPSHIRE 461|$ 113,936 -3%]$ 247 -3%]$ 86 -6%
RHODE ISLAND (3)
VERMONT 758]$ 165,908 4%]$ 219 5% $ 71 -2%)
MID ATLANTIC 4,1471% 1,144,876 -3%]$ 276 -5%]$ 97 -7%
NEW JERSEY (3)
NEW YORK 3,077]1$ 906,688 -1%]$ 295 -5%]$ 105 -6%
PENNSYLVANIA 786]$ 148,867 3%]|$ 189 1%]$ 76 -5%
SOUTH ATLANTIC 5,556]$ 3,942,874 10%|$ 710 -2%|$ 67 -2%)
DELAWARE (3)
DISTRICT OF COLUMBIA (3)
FLORIDA 2,872]% 3,126,143 11%] $ 1,089 -4%]$ 64 -2%
GEORGIA 465($ 126,525 10%|$ 272 -3%|$ 97 -4%)
MARYLAND (3)
NORTH CAROLINA (3)
SOUTH CAROLINA (3)
VIRGINIA 558 $ 123,308 9% $ 221 0%[$ 69 -5%)
WEST VIRGINIA (3)
EAST NORTH CENTRAL 2,754]1% 722,997 -4%]$ 263 -3%]$ 93 -3%
ILLINOIS 379|$ 176,961 -12%)$ 467 -5%]$ 142 0%)
INDIANA (3)
MICHIGAN 1,422$ 301,090 -1%|$ 212 -2%|$ 84 -2%)
OHIO 605($ 137,567 -3%]$ 228 -5%]$ 88 -4%
WISCONSIN (3)
WEST NORTH CENTRAL 1,862|$ 522,707 4%|$ 281 -5%]$ 104 -7%)|
IOWA (3)
KANSAS (3)
MINNESOTA 610]$ 185,302 -4%] $ 304 -10%] $ 118 -7%
MISSOURI (3)
NEBRASKA (3)
NORTH DAKOTA 722|$ 185,727 14%|$ 257 -1%]$ 122 -3%)
SOUTH DAKOTA (3)
EAST SOUTH CENTRAL 779$ 167,868 -6%]$ 216 -9%]$ 81 2%
ALABAMA (3)
KENTUCKY (3)
MISSISSIPPI (3)
TENNESSEE (3)
WEST SOUTH CENTRAL 584]$ 400,228 -1%|$ 685 -4%]$ 80 -10%)
ARKANSAS (3)
LOUISIANA (3)
OKLAHOMA (3)
TEXAS 394]$ 328,822 1%]$ 834 -1%]$ 76 -11%)
MOUNTAIN 3,030)$ 1,939,040 9% $ 640 -3%|$ 104 -10%)
ARIZONA 515 $ 564,131 19%]| $ 1,096 5%|[$ 66 -9%
COLORADO (3)
IDAHO (3)
MONTANA 650]$ 192,398 5% $ 296 -7%|$ 95 -9%)
NEVADA 1,059|$ 867,651 5% $ 819 -7%]$ 176 -10%
NEW MEXICO (3)
UTAH (3)
WYOMING (3)
PACIFIC 4,330)$ 2,463,378 15%|$ 569 3%|[$ 98 -1%)
CALIFORNIA 1,257|$ 1,072,402 7%|$ 853 -3%]$ 100 -3%
OREGON 409|$ 104,080 6%|[$ 255 -7%|$ 75 0%
WASHINGTON 2,1421% 461,309 7%|$ 215 -1%]$ 76 -2%
ALASKA (3)
HAWAII (3)
Source:  U.S. Department of Commerce, International Trade Administration, Office of Travel & Tourism Industries
1) Total U.S. (NET) reflects non-duplicated parties. These totals are not revised when Statistics Canada revises total visitor estimates.
) Total U.S. (SUM) and regional totals sum the visits across U.S. regions and states. Thus, the sum totals include possible
double-counting of travelers who visit more than one state. State details may not sum to totals due to rounding.
3) Based on industry recommendation, OTTI policy is to suppress state data for which sample size is fewer than 400.

Note:

Totals for Canada may differ across tables due to differences in response rates for questions.




