Data Table B
Canadian Visitors to the U.S. by Expenditures

One or More Nights - 2007

2007 VISITORS VISITOR SPENDING (1+ NIGHTS)
Average
Spending Daily Per
Census Region / State Total Percent Per Visitor Percent Person Percent
Canada 1+ Nights Change 1+ Nights Change 1+ Nights Change
(000s) ($US 000s) 07/06 ($US) 07/06 (3US) 07/06
TOTAL U.S. (NET) (1) 17,759|$ 10,717,443 19.0%]|$ 603 7.2%]$ 82 9.2%
TOTAL U.S. (SUM) (2) 24,279)% 10,582,065 19.0%) --- --- --- ---
NEW ENGLAND 2,896% 815,683 28%| $ 282 11%|$ 87 14%)
CONNECTICUT (3)
MAINE 888|$ 250,134 41%|$ 282 18%|$ 87 21%
MASSACHUSETTS 604]$ 248,228 17%|$ 411 13%|$ 107 14%
NEW HAMPSHIRE 461]$ 113,196 43%|$ 245 12%|$ 88 16%)
RHODE ISLAND (3)
VERMONT 7651 147,959 29%|$ 193 8%|$ 67 8%
MID ATLANTIC 4,0291% 1,109,653 26%] $ 275 11%|$ 99 11%)
NEW JERSEY (3)
NEW YORK 2,968]$ 867,099 28%| $ 292 12%|$ 106 13%)
PENNSYLVANIA 7691% 136,284 16%]$ 177 5%]$ 75 8%)
SOUTH ATLANTIC 4,9511$ 3,271,308 20%| $ 661 7%|$ 62 7%)|
DELAWARE (3)
DISTRICT OF COLUMBIA (3)
FLORIDA 2,485]% 2,545,934 23%| $ 1,024 3%|$ 59 8%
GEORGIA 412]% 105,779 24%) $ 257 16%|$ 92 17%
MARYLAND (3)
NORTH CAROLINA (3)
SOUTH CAROLINA 488]% 258,069 16%|$ 529 7%|% 75 10%)
VIRGINIA 513]$ 106,092 26%|$ 207 15%|$ 68 11%
WEST VIRGINIA (3)
EAST NORTH CENTRAL 2,786% 718,394 19%|$ 258 13%|$ 91 9%
ILLINOIS 4111% 191,511 14%|$ 467 17%|$ 134 8%
INDIANA (3)
MICHIGAN 1,410(% 289,722 20%| $ 205 13%|$ 81 13%)
OHIO 592|$ 135,205 33%|$ 228 14%|$ 88 11%)
WISCONSIN (3)
WEST NORTH CENTRAL 1,698|% 476,817 28%|$ 281 16%|$ 106 14%
IOWA (3)
KANSAS (3)
MINNESOTA 573]% 181,635 18%|$ 317 26%] $ 120 15%)
MISSOURI (3)
NEBRASKA (3)
NORTH DAKOTA 625]% 156,281 64%]$ 250 30%]$ 121 28%)
SOUTH DAKOTA (3)
EAST SOUTH CENTRAL 7551% 166,375 26%| $ 220 16%|$ 74 -3%
ALABAMA (3)
KENTUCKY (3)
MISSISSIPPI (3)
TENNESSEE (3)
WEST SOUTH CENTRAL 5651 375,024 24%)$ 664 12%|$ 83 6%
ARKANSAS (3)
LOUISIANA (3)
OKLAHOMA (3)
TEXAS 385]$ 299,560 36%] $ 778 18%|$ 79 13%)
MOUNTAIN 2,693|% 1,656,990 7%|$ 615 3%|$ 107 10%)
ARIZONA 456]1% 430,199 -10%| $ 944 -1%]$ 65 2%
COLORADO (3)
IDAHO (3)
MONTANA 578]% 174,970 55%] $ 303 37%|$ 99 46%
NEVADA 9371% 770,984 10%|$ 823 6%]$ 182 6%
NEW MEXICO (3)
UTAH (3)
WYOMING (3)
PACIFIC 3,906|$ 1,991,820 19%|$ 510 7%|$ 92 12%)
CALIFORNIA 1,148|$ 934,184 21%|$ 813 10%|$ 96 14%)
OREGON 359] $ 91,249 26%| $ 254 14%|$ 70 9%
WASHINGTON 1,995(% 409,748 28%| $ 205 14%|$ 73 18%)
ALASKA (3)
HAWAII (3)
Source:  U.S. Department of Commerce, International Trade Administration, Office of Travel & Tourism Industries
1) Total U.S. (NET) reflects non-duplicated parties. These totals are not revised when Statistics Canada revises total visitor estimates.
2 Total U.S. (SUM) and regional totals sum the visits across U.S. regions and states. Thus, the sum totals include possible
double-counting of travelers who visit more than one state. State details may not sum to totals due to rounding.
3) Based on industry recommendation, OTTI policy is to suppress state data for which sample size is fewer than 400.
Note: Totals for Canada may differ across tables due to differences in response rates for questions. Spending excludes passenger fare exports.

REVISED 2007 table. The previously-released data was reported in Canadian dollars. This corrected file is in U.S. dollars.



